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Naviga&ng Your Personal and Professional Brands
in these Extraordinary Times



We are in the midst of change. What does it mean for your brand?



Take-aways

• Why Why
• Be Inten*onal
• Ac*ve Stewardship

TODAY’S OBJECTIVE



BRAND TRUTHS

Your brand is being managed whether you do it or not

People’s percep8ons are your reality

Your brand does not exist in a bubble

Everything is pubic

Your personal and professional brands are not separate

You can’t control the ac8ons of others, only your response



“Your brand is what people say 
about you when you are not 

in the room.”

Jeff Bezos, founder and CEO, Amazon



TIPS TO NAVIGATE YOUR BRAND

Areas of Impact

• Why Why – Know your brand
• Be Inten*onal – Make though3ul decisions
• Ac*ve Stewardship – Manage your brand every day



KNOW YOUR BRAND

• Clearly define your purpose
• Determine your objec?ves
• Be consistent and authen?c
• Be mindful of the world around you

Personal/ 
professional 

brand

Nonprofit 
brand

One impacts 
the other. 

Do they align?

Your brand must mean something to you 
before it can mean anything to anyone else.



“People don’t buy what you do, 
they buy why you do it … 

and do business with [those who] 
believe what they believe.”

Simon Sinek, Start with Why



KNOW YOUR BRAND

Source:  h*ps://www.salva3onarmyusa.org/usn/

General Brian Peddle and 
Commissioner Rosalie Peddle

The General has a strong sense of calling as a Salvation 
Army officer, fueled by his conviction that God 

continues to use The Salvation Army to impact the 
world. The General and Commissioner Peddle are 

convinced of their responsibility to preach the gospel, 
encourage the saints and serve those in need.

The Salva?on Army, an interna?onal movement, is an 
evangelical part of the universal Chris?an Church. Its 

message is based on the Bible. Its ministry is mo?vated 
by the love of God. Its mission is to preach the gospel of 

Jesus Christ and to meet human needs in His name 
without discrimina?on.

Our Mission Statement

https://www.salvationarmyusa.org/usn/


MAKE THOUGHTFUL DECISIONS

• What are we trying to achieve?
• Does it align with my brand?
• Does it further our mission?
• What are the poten?al 

consequences?
• Does my organiza?on stand up to 

scru?ny?

Be mindful and support your mission.



MAKE THOUGHTFUL DECISIONs

Never react.

BTR
BREATHE  |  THINK  |  RESPOND



MAKE THOUGHTFUL DECISIONS

FACTS

• 9 women out of 30 top execs
• 2x men as women on the 

Board
• Gender-biased pricing and 

markeXng

IMPACT

• Among most disliked videos 
on YouTube
• BoycoYs of GilleYe and 

Proctor & Gamble
• $8 billion non-cash write-

down in late 2019

Social responsibility campaign to address 
“negaJve behavior among men”



MAKE THOUGHTFUL DECISIONS

#challengeaccepted      #womensupporJngwomen      #blackandwhitechallenge



ACTIVELY MANAGE YOUR BRAND

• Deploy your strategy and timeline
• Consider every touchpoint with     

your audiences
• Direct your Board; engage employees
• Do something every day

Words and acXons impact reputaXon.



ACTIVELY MANAGE YOUR BRAND

WHAT WORKED

• Regular communicaXon; relevant tone 
and message for the situaXon
• Service accommodaXons during closure
• Ramped up digital content, at-home 

ideas, alternaXve pla_orms, book/movie 
recommendaXons
• Transparent, phased reopening
• Though_ul safety protocols



ONE MORE THING …

No right or wrong answers.
Never be black and white. 

Remember the brand truths. Be clear. Be consistent. Be inclusive.
Act with intenXon.

Above all, know your brand and be true to it.

It is about progress, not perfec?on.



"I've learned that people will forget 
what you said, people will forget 
what you did, but people will never 
forget how you made them feel."

Maya Angelou



Thanks for listening.

The Writer’s Studio, llc
440.241.2739 | spuflea@eaglemailus.com

Please share any ques?ons via chat



ADDITIONAL RESOURCES

• Start with Why – Simon Sinek TED Talk, book, website
• Know Your Why – Michael Jr. video
• Social Media Prac?ces – Nonprofit Risk Management Center, 

BoardEffect, 
• Social Media Protocols – SHRM, WSJ ar?cle
• Brand and Marke?ng Resources – Hubspot, Brand Strategy Insider

https://www.bing.com/videos/search?q=start+with+why+ted+talk&docid=608004654340243649&mid=98A8E88B256F2759A00298A8E88B256F2759A002&view=detail&FORM=VIRE
https://www.amazon.com/Start-Why-Leaders-Inspire-Everyone/dp/1591846447/ref=sr_1_1?crid=3FDQP0IAH02U5&dchild=1&keywords=start+with+why&qid=1598469674&sprefix=start+with+%2Caps%2C187&sr=8-1
https://simonsinek.com/
https://www.youtube.com/watch?v=LZe5y2D60YU
https://nonprofitrisk.org/resources/articles/online-social-networks-cyber-risk-and-your-nonprofit-what-you-need-to-know/
https://www.boardeffect.com/blog/social-media-best-practices-nonprofit/
https://www.shrm.org/hr-today/news/hr-magazine/0918/pages/firing-for-online-behavior-.aspx
https://www.wsj.com/articles/can-you-be-fired-for-bad-behavior-outside-work-11595678426
https://www.hubspot.com/resources
https://www.brandingstrategyinsider.com/

