


At Falls, our mission Is to get
people to listen, care and act.
How do we do that? Take a look
at just a few examples.




@ Falls + WJ LlJ S& MetroHealth 2013 Annual Report
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G Falls + U UsS& Susan G Komen Tie Guy Event |nvitation and Tie Design
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@ Falls + WJ LlJ S@ Moen | 0ok Book



@ Falls + WJ Y S& Cleveland Plus 2012 Annual Report



@ Falls + W Use Cleveland Public Library 2015 Annual Report



QUICK
IDEAS

DESIGN BOOK

@ rals + wyse

Krazy Glue Krazy Quick ldeas Design Book

y
“Clean out a'¢omead
of your ming¥
and creativity wil
instantly fill it.”’

e Hack




Cleveland Clinic World Class Care Brochure

@ rals + wyse
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@ Falls + W L|J S& Downtown Cleveland Alliance Downtown Address Ad Campaign
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CITYMARK
CAPITAL
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STONEWATER

Medic Management Group LLC
Citymark Capital
Stonewater Golf Club
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RNC*2016 WStainNatural

CLEVELAND

REPUBLICAN NATIONAL CONVENTION

bvu se.

BUSINESS VOLUNTEERS UNLIMITED

THE CITY CLUB Joyful
OF CLEVELAND Together
Republican National Convention Stain Natural
Business Volunteers Unlimited Keyz2Go
The City Club of Cleveland Joyful Together



G Falls + UJ LIJ SC@ FrogTape 2016 Design Trends Mailer



G Falls + W L|J S© Duck Tape Scary Creative Media Mailer
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